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1. Empowerment of women through social media 

The term empowerment connotes the process of regaining awareness of oneself, one's potential and 

one's actions. It is a kind of empowerment, a taking over and enhancing of personal potential. In our 

digitalised world, Social Media plays a significant role in the process of empowering people from a 

professional point of view. Indeed Social Media could be an empowering tool for women 

entrepreneurs because online businesses are more flexible, therefore women can balance their 

career and family life, which is a dilemma they encounter often. Social media is also easily accessible 

for most people and helps businesses reach a larger client population which are not necessarily 

located in the same city/town that the entrepreneurs are (Melissa et al., 2013).  

More and more people, including women, are using social media to sponsor their business and grow 

their network. 

 

1.1 Why is social media a good communication tool for the business? 

Social media has revolutionised the way that we communicate, people now have access to 

information that before they couldn’t reach (University Canada West, 2021). Around 49% of the total 

world population use the internet, there are 3.78 billion users (Oberlo, 2021). Social media such as 

Facebook, Instagram, WhatsApp or Twitter allow people to connect with each other on a global 

scale, only by having an internet connection. This could be both by texting privately (one-on-one or 

in group conversations), or by reaching out to larger audiences through semi-public or public posts. 

In addition, Social Media reaches audiences of all ages and involve the users in an active 

communication. This aspect is one of the most interesting because it allows  to develop an 

innovative and effective marketing strategies if you reach your audience. 

Anyway Social Media is positive for a business, because the exponential growth of Social Media 

could be used advangefully for business since it allows to connect with customers that otherwise 

couldn’t be reached, and it encourages the creation of content that can help to engage customers. 

Creating videos, photos and appealing posts are some examples of content that could help to engage 

customers, therefore making more profit.  

 

 

 

 

2. Develop a business through social networks 

To engage a customer means to create a relationship between them and the brand, which can be 

done through social media and also through face-to-face interactions. This could translate in 

customers’ loyalty, as they come back to do another purchase as they feel personally connected to 
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the brand (Qualtrics, 2021). When we combine this definition with social networks we can see that 

this tool does not only allow a business to reach a larger population, but also incentivizes the 

customers’ willingness to buy from them as they trust the company. 

Engaging a customer can have both positive and negative sides, on the one hand they make 

recurring purchases of the product and may recommend it to other people, on the other hand, a 

dissatisfied engaged customer may leave a negative review online (as they care for the 

brand/product but had a bad experience) (Qualtrics, 2021). 

 

2.1 How to engage a customer? 

To engage a customer can be both general and targeted, in other words, making posts on social 

media to reach a broad audience or to touch a specific group of people. 

Engaging a customer can be done in various ways, the most relevant for our case study are:  

- Word-of-mouth is the most effective for small businesses, as the new customers trust the 

product more because it was recommended to them by someone they know.  

- Building a trusting relationship with the customer that can improve the customer service, as 

they can voice their feedback or dissatisfaction. 

- Using ads on social media to reach a larger group of people (for example Facebook). 

Below we give you 4 tips, who usually each social media manager follows in order to engage 

customers through the Social Media: 

- To involve the communities, which means to find or to create groups interested and to enter 

in their conversations 

- To find a right balance between the professional and the human side  

- Make sure the content you share is relevant, well thought out, of good quality and not too 

much 

- To interact always with the user  

 

2.2 How to improve brand awareness? 

Sophie Branigan for Blend Magazine (2021) gives useful tips to increase brand awareness on social 

media:  
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- Understand your audience: this point is key, you must know what your brand is offering to a 

customer and why they would buy the product, when you identify this, you know what 

customers are looking for as they purchase your products.  

- Customise your social media content: it is important to create original content, generic 

posts are not as attractive to a new customer! 

- Create visual content: the content must not only be original, but also visually appealing. 

Using strong colours and a consistent colour palette can help the customers to identify your 

product and differentiate it from the rest1. 

- Provide value with content: people tend to engage more with content that is “human”, 

more relatable and can make them feel emotion. Avoid making purely informative posts. 

- Combine strategy and action: there isn’t one correct way to produce content, an 

entrepreneur must balance posts promoting their products, connecting and interacting 

with customers on social media, and sharing relevant news related to the business. 

- Make influencer connections: this doesn’t only mean to pay for a very well known 

influencer, which can be useful but very expensive. An alternative to this is to ask family, 

friends and acquaintances to share the business on their social media, allowing it to reach a 

bigger number of people. 

- Use your social accounts: a business owner should also engage with others’ posts, actions 

such as making comments, liking and sharing other businesses are useful for their own 

because these actions can be reciprocated.  

- Track your performance: the main social media platforms (Facebook, Instagram) give you the 

number of people reached, how many interacted with a post and how many clicks your post 

got. This is useful to understand what kind of posts are working and which aren’t. 

 

3. Attracting new prospects through a communication strategy  

To engage new prospects means to make a business more interesting for the public, and ultimately 

make more sales. This can be done both in person or through social media. The former relies on the 

seller's charm, their capacity to smile and keep a friendly face that can convince the customer to buy 

their product. The latter are a good communication tool that could allow my business to engage 

more customers because they reach a broader range of people, contrary to face-to-face interactions. 

Although both ways of engaging customers have their positive aspects, using social media as a 

communication strategy is more effective and enhances the possibility of finding a potential client. 

                                                           
1 A useful tool to create an original, consistent and attractive colour palette is: https://coolors.co/  

https://coolors.co/
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It is important to have a communication strategy which allows the business to work more efficiently, 

as it shares more clearly the information internally (with the workers of the business) and externally 

(with the customers). When using social media as a communication tool it must help the owners to 

achieve their goals, which should be laid out on a plan in a clear and feasible way that has been 

decided on the previous steps (e.g. Ideation module). 

 

3.1 How to establish a communication strategy? 

A communication strategy is a tool that allows entrepreneurs to reach their goals. One of the aspects 

that should be kept in mind, is that when using social media to communicate it is important to do it 

through different social media platforms, not only use one. For example, if a business only shares 

their information on Instagram, there are potential customers that don’t use this platform, and are 

therefore not reached by the post. Additionally, the content produced needs to be varied: not only 

focus on making posts or stories, but also sharing videos, real photos of the product, and making 

interactive content (such as polls) (Small Business Chron, 2021). 

The main idea to keep in mind for establishing a communication strategy is that there is not a 

standardised way of sharing content and connecting with customers. By using multiple social media 

platforms and sharing varied content, a larger group of people are going to be reached and 

interested by the product being sold. All of the aspects just mentioned need to be taken into 

consideration and then adapted to the needs of the business during the classes. 

To establish a communication strategy is important to redact a Communication Plan. It is a 

document that brings together all the communication actions designed to promote a brand, an event 

or a company. It includes different tools (email, press, calls etc..) but we will talk in details only for 

the social media management. It has different important steps: 

1. To apply a Swot Analysis on my brand 

2. To carry out a Competitor Analysis on my brand 

3. To monitor the insights on the pages (facebook, instagram etc) 

4. To outline the objectives of my brand 

5. To identify a graphic concept of my brand (logo, templates etc…) 

6. To choose the target who you talk and the tone of voice how you talk 

7. Content management: to outline an editorial and strategy plan 

8. To choose which social media to use  

 

Commented [GD1]: I would suggest to explain with few 
sentences each of these steps 
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3.2 Why is it important to create quality content? 

"Content is the king,"  Americans say. Indeed Content marketing has effectively become a new 

branch that deals with searching and processing content shared via social media. 

To create good content is hard. Moreover, it is becoming increasingly difficult as content distribution 

channels become more saturated. However, creating quality content makes it possible, in details the 

data show different beneficial effects as: 

- Lower customer acquisition costs. 

- Content attracts new customers. 

- Content fuels overall growth. 

To have a positive impact on your audience and revenue, your content must be related to your 

business and must genuinely help your potential consumers solve “THEIR'' problem or answer 

“THEIR” question. Creating quality content is time-consuming and requires hours and hours of work 

researching information and writing text, there are no shortcuts, or maybe some exist (Socialbet, 

2021). 

When using social media platforms that help businesses to reach a large audience, such as Facebook, 

it is crucial to produce interesting content, as it allows customers to be interested in the product and 

engage with the brand (Arbor Creative, 2015). Having a fresh perspective on the product, 

maintaining a coherent colour palette, creating varied content (photos, videos, reels, TikToks, 

infographics, etc.) enhances the possibility of attracting more customers because this makes the 

business more attractive.  

 

  

Commented [GD2]: I would recommend to add a list of the 
most used Social Media platforms with explanations how 
they work (for example - Instagram - photos, videos, reels, 
stories etc.)  
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