
 

Template for the assessment test  
 

4 multiple choice 

questions.  

4 possible replies for 

each question.  

Indicate the right answer. 

Question 1: How do you define the marketing concept? 

Answer a.  Marketing, according to the American Marketing , is 

not the process of “creating, communicating, delivering, and 

exchanging offerings that have value for customers, clients, 

partners, and society at large”. 

Answer b. Marketing concept refers to the idea that organizations 

are obligated to their customers, and their marketing strategies 

shouldn´t be developed in a manner that meets their customers' 

needs. 

Answer c. Marketing refers to activities a company undertakes to 

promote the buying or selling and delivering products to 

consumers or other businesses. 

Answer d. Marketing isn´t about creating exchanges. 

The correct answer is c. 

Question 2: Why is it important to use marketing strategies to 

promote your business? 

Because… 

Answer a. This way, consumers will not have a basic idea of what 

is your product all about. 

Answer b. Marketing helps to boost the sales. 

Answer c. Marketing is not a great help for many business 

establishments to create revenue options. 

Answer d. Marketing can´t help a business set its goals. 

The correct answer is b. 

Question 3: The four P’s of Marketing posted by Alexandra Twin are:  

     Answer a. The Product; Price; Place and Promotion. 

Answer b. The Production; Product; Price and Place.  

Answer c. The Promotion; Production; Product and Place. 

Answer d. The Production; Prizes; Product and Place. 

The correct answer is a. 

Question 4: Oksana Kolesnikov, Forbes Council Member, show us: 

Answer a. Seven growth strategies for small-business owners. 

Answer b. Six growth strategies for small-business owners. 

Answer c. Four growth strategies for small-business owners. 

https://www.ama.org/topics/marketing-definition/


Answer d. Five growth strategies for small-business owners. 

The correct answer is d. 

 

 

4 True /False Questions  

 Question 1: Marketing as a discipline involves all the actions a company undertakes to draw 

in customers and maintain relationships with them. 

True or False - (True) 

               Question 2: The societal concept is one of the concepts present by Mekenna Wilson. 

True or False - (True) 

                Question 3: Focus on market segmentation is one of the growth strategie show by Oksana 

Kolesnikov.  

 True or False - (True) 

               Question 4: The product concept it’s not the opposite of the production concept in that it 

assumes that availability and price don’t have a role in customer buying habits and that people 

generally prefer quality, innovation, and performance over low cost. Thus, this marketing strategy 

focuses on continuous product improvement and innovation.  

True or False - (False) 

     

 

 

 

2 Match Questions     

Question 1: 

Match the concept to the corresponding definition 

1. One way to choose the right marketing 

for your business may be… 

1. Identify your ideal customer. 

2. The selling Concept 2. Increase your market penetration. 

3. One of the growths strategies for small-

business owners is… 

3. Is centered on the belief that you must 

convince a customer to buy a product through 

aggressive marketing of the benefits of the 

product or service because it isn´t a necessity. 

 

 

 



Correct match 

1. 1. 

2. 3. 

3. 2. 

 

Question 2: 

Match the concept to the corresponding definition 

       1. One way to market your online business 

for free is… 

1. It’s based on the idea that marketers have a 

moral responsibility to market conscientiously to 

promote what’s good for people over what 

people may want, regardless of a company’s 

sales goals. 

2. The societal concept 2. Fail to determine clear marketing goals and 

target audience. 

3. One mistake you must avoid while 

promoting your online business  

3. Capture email data. 

 

Correct match 

1. 3. 

2. 1. 

3. 2. 

 

 


